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“Local” is clearly 

a hot topic in food 

 retailing 
• There is a grass roots    

 movement  campaigning for 

 “local  food” 

•  farmers’ markets to 

    kitchen table production 

• This is spilling over into     

 supermarket retailing 

• stocking local produce 

• supporting small scale 

 producers 

• There is a real  need to know  









Made with 

care as 

you would 

on the 

kitchen 

table 



• Broadly speaking, the further away  

from the M25 you live, the more 

important Local & Regional  is. 

•Although customers are passionate 

about products that their regions     

are famous for. 

Regional Favourites 



 

Made in the right region -authentic? 





Is it enough to be local  ? 
We want the best of British produce that is  defined by 

 geography 

Quality – inspirational to our Customers 

 Local identity with the product 

 Food safety – SALSA certification 

High ethical labour standards – Sedex 

Commercially viable 

Meet the Waitrose CSR criteria and be sustainably 

sourced 



So .. Is it possible to guarantee 

supermarkets selling local food? 

No 
People want to buy great food that is 

produced locally should be increasingly 

attractive but “local” alone is not a licence to 

supply. 

 



 

We can all lead by example  

though! 



 

 

Thank you 

 
                                                                          


